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High-profile security
breaches, combined with
the increased hacking
risks of that come with
smart devices, raise
consumer concerns
about the privacy and
security of their personal
information. However,
big data and analytics are
key tools for success with
connected home
products and systems.
This report evaluates
consumer concerns and
preferences, assesses the
security and privacy
issues in the current
market, and looks at best
practices for companies
to store and use
consumer data while
providing consumers
with the necessary levels
of privacy and security.
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“The presumption of security is no longer a luxury any company can afford.
Consumer perceptions of companies are starting to include assessments of both the
privacy and security of their data,” said Brad Russell, Research Analyst. “Companies
thatimplement forward-thinking security strategies can position themselves as
safeguarding consumers, perhaps even differentiating themselves around this
commitment.”
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